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License Renewals 


Following stations were granted renewal 
of license: ristol, Conn.; 
Hartford, Conn.; WGHM Skowhegan, Me.; 
WHWB Rutland, Vt.; WICE & aux. Prov- 
idence, R.1.; WIKE "Newport, Vt.; WKBR 
Manchester, N.H.; WLBZ & aux. Bangor, 
Me.; WLOB Portland, Me.; WNRI Woon- 
socket, R.I.; WPOP & aux. Hartford, Conn.; 
WRDO Augusta, Me.; WTOR Torrington, 


Conn.: WTSN Dover, N.H.; WWRI_ West 


Warwick, R.I.; WGHF (FM) Brookfield, 
Conn.; ‘WHCN (FM) Hartford, Conn 
WKBR-FM Manchester, N.H.; WXCN (FM) 


peevicenes. R.1.; WYBC een New Haven, 
Conn.; *WMHC (FM) South Hadley, Mass.; 
KSJO San Jose, Calif.; K74AB, K77AE Jet. 


erson County Tv Inc., Madras, Ore.; 
: UN 


Vancouver, Wash.; Opportunity, 
Wash.; KYNG Coos Bay, Ore.; KOMW 
Omak, Wash.; KJNO Juneau, Alaska; 


KZEE Weatherford, Tex. 


New FCC processing line announced 


Following applications are at top of 
am processing line and will be consid- 
ered by FCC beginning April 23, com- 
mission has announced. Any new appli- 
cations or changes in current applica- 
tions that may conflict with those that 
follow must be filed with FCC by close 
of business April 22, in order to be con- 
sidered. 

Applications from the top of process- 
ing line: 

BP-12766—New, Yakima, 
Co. Req: 940kc, 250w, D. 


BP-12768—New, Washington, N.C., North 
Carolina Electronics Inc. Req: 1320ke, 500w, 
D. 


Wash., M&W 


BP-12744—New, Smethport, Pa., Hamlin 
D. Redfield. Req: 910ke, 1kw, DA, D. 

BP -12775—KGST Fresno, Calif., Delle 
Bestg. Co. Has: 1600kc, lkw, D. Req: 1600kc, 
500w, 1kw-LsS, unl. 

BMP - 8411 — WPLM Plymouth, Mass., 
Plymouth Rock Bestg. Inc. Has cp: 1390kc, 
5kw, DA, D. Req mp: 1390kc, 5kw, DA-2, 
unl. 

BP-12781— WTAQ La Grange, Ill, S&S 
Bestg. Co. Has: 1300kc, 500w, unl. Req: 
1300kc, 500w, 1kw-LsS, DA-2, unl. 

BP-12782—KEYJ Jamestown, N.D., James 
River Rg Co. Has: 1400kc, 250w, unl. 
Req: 1400kc, 250w, 1Ikw-LsS, unl. 

BP- ponceggy mn Hayward, Wis., WJMC 
=. — 910kc, 1kw, D. Rea: 910ke, 5kw, 

BP-12787—WLAF La Follette, Tenn., La 
Follette Bestg. Inc. Has: 1450kc, 250w, unl. 
Req: 1450kc, 250w, 1kw-LsS, unl. 

BP -12788— WSME Sanford, Me., York 
Bestg. Co. Has: 1220kc, ikw, D. Req: 1340kc, 
20w, 500w-LS, unl. 

BP-12791—KTYM Inglewood, Calif., Al- 
bert John Williams. Has: 1460kc, lkw, D. 
Req: 1460kc, 5kw, DA, D. 

BP-12792—New, Bridgeport, Ala., Bridge- 
port Bestg. Co. Req: 1480kc, ikw, D. 

BP-12793—New, Depew, N.Y., WEXC Inc. 
Req: 1300kc, lkw, DA, D. 

BP-12795—KWPM West Plains, Mo., Rob- 
ert F. Neathery. Has: 1450kc, 250w, unl. 
Req: 1450kc, 250w, 1kw-Ls, uni. 

BP-12797—KHUB Fremont, Neb., Snyder 
Enterprises. = 1340ke, 100w, unl. 
1330kc, 500w, 

BP - D . -ahi gg City, Tenn., 
WFCT Inc. Req: 1490ke, unl. 

BP-12804—New, Aurora, ae Galen O. 
Gilbert. Req: 1550kc, lkw, D. 

BP-12805—KTIP Porterville, Calif., Gate- 
way Bestrs. Inc. Has: 1450kc, 250w, unl, 
Req: 1450ke, 250w, 1kw-LS, unl. 

BP-12807—New, Cottonwood, Ariz., Verde 
Bestg. Co. Req: 1410ke, ikw, D. 

BP-12809—K QDE | ggg Wash., 
Radio Inc. Has: 910ke, ikw, DA-1, unl, 
Seiten). Re 910ke, ikw, 5kw-LS, DA-2, 


BP - 12810 — New, Louisville, Ga., Peach 
Bestg. Inc. Req: 1420kc, 1kw, D. 
yey Caldwell, Idaho, Christian 
Co. of Idaho. Req: 910kc, 1kw, D. 
BE ~12816—KCLX Colfax, Wash., Adrian 
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DeVries. Has: 1450kc, 250w, unl. Req: 1450kc, 
250w, 1kw-LsS, unl. 

BP-12817 — KUKU Willow Springs, Mo., 
Radio Station KUKU. Has: 1330kc, 500w, D 
Req: 1330kc, lkw, D. 

BP-12818—New, Pendleton, Ore., EJ. Van 
Scyoc. Req: 1600kc, 5kw, D. 

BP - 12820— WGPC Albany, Ga., Albany 
Bestg. Co. Has: 1450kc, 250w, unl. Req: 
1450ke, 250w, 1kw-LS, unl. 

BP-12822—New, Belen, N.M., Carter M. 
Waid. Req: 860kc, 250w, D. 

BP-12823—KXLK Great Falls, Mont., Pat 
M. Goodover. Has: 1400kc, 250w, unl. Req: 
1400ke, 250w, lkw-LsS, unl. 

BP-12824—-New, Jefferson City, Tenn., The 
—— County Bestg. Co. Req: 1480kc, 


BP-12827—WNEG Toccoa, Ga., Stephens 
County Bestg. Co. Has: 1320ke, lkw, D. 
Req: 630kc, 500w, D. 

BP - 12828 — New, Eureka, ng 
Frank Carter. Req: 1600kc, ilkw, 

BP-12830—New, Buckhannon, w Va, Hil- 
leary Andrew. Req: 1380kc, kw, D. 

BP-12832—New, Yakima, Wash., Bethany 
Bestg. Co. Req: 930kc, lkw, D. 

BP - 12837 — New, North Atlanta, Ga., 
North Atlanta Bestg. Co. Req: 680kc, 5kw, 
DA-1, unl. 

BP-12838—WJOI Florence, Ala., Florence 
Bestg. Inc. Has: 1340kc, 250w, unl. Req: 
1340ke, 250w, 1lkw-LS, unl. 

BP-12840—New, Glennville, +. RS ee 
County Bestg. Co. Req: 1580kc, w, D. 

BP-12845—New, Ocilla, Ga., della Bestg. 
System. Req: 1380kc, 5kw, D. 

BP - 12847— KAJO Grants _ Pass, one 
Grants Pass Bestg. =: Has: 1270kce, lkw, 
Req: 1270kc, 5kw, D. 

BP - 12849— KFLW Klamath Falls, Ore., 
Stulor Corp. Has: 1450kc, 250w, unl. Req: 
1450ke, 250w, 1lkw-LsS, unl. 

BP-12850—KTHE Thermopolis, Wyo., Big 
Horn Basin Bestg. Inc. Has: 1240kc, 250w, 
unl. Req: 1240kc, 250w, 1kw-LsS, unl. 

BP - 12852 — KBRO Bremerton, 
Bremerton Bestg. Co. Has: 
unl. Req: 1490kc, 250w, 


Jesse 


Wash., 
1490ke, 250w, 
lkw-LsS, unl. 


BP-12854—KVCK Wolf Point, Mont., Hi- 
Line Bestg. Co. Has: 1450kc, 250w, unl. 
Req: 1450kce, 250w, 1kw-LsS, unl. 

Applications on which 309(b) letters have 
been issued: 

BP-12683—KDOV Medford, Ore., Medford 
Bestrs. Inc. Has: 1300ke, 5kw, D. Req: 580kc, 
5kw, DA, D. 

BP-12776—New, Union Springs, Ala., E.H. 
Eiland Jr. Req: 1410kc, 500w, D. 

BP - 12806 —- WELL Battle Creek, Mich., 
Southern Michigan Bestg. Corp. Has: 1400- 
— 250w, unl. Req: 1400kc, 250w, 1lkw-LsS, 
unl. 

BMP-8430—WLAV Grand Rapids, Mich., 
Stevens-Wismer Becstg. Inc. Has: 1340kc, 
250w, unl. Req: 1340kc, 250w, 1lkw-LS, unl. 

BP-12829—New, Princeton, N.J., The New 
—y Bestg. Co. Req: 1350kc, 5kw, DA-2, 
unl. 

BP-12834—WSAM Saginaw, Mich., Knorr 
Bestg. Corp. Has: 1400kc, 250w, unl. Req: 
1400ke, 250w, 1kw-LS, unl. 

BP-12842—WTRC Elkhart, Ind., Truth Ra- 
dio Corp. Has: 1340kc, 250w, unl. Req: 1340- 
ke, 250w, 1kw-LS, unl. 

BP- 12844—K AYE Puyallup, Wash., Henry 
Perozzo. Has: 1450kc, 250w, unl. Req: 1450kc, 
250w, 1lkw-LsS, unl. 


nations DELETED FROM PUBLIC 
TICE OF FEB. 18, 196 
BP- Picea St. Petersburg, Fla., Sky- 
way Bestg. Corp. Req: 800kc, lkw, D. 
(In pending file re inconsistency with 
weniees. agreement.) 


APPLICATION DELETED FROM PUBLIC 
NOTICE OF JAN. 21, 1960 
BP-12596—New, Palm Desert, Calif., Palm 

Desert Bestg. Co. Req: 1270ke, 500w, D. 
(In pending file re inconsistency with 
Mexican agreement.) 


mails DELETED FROM PUBLIC 
OTICE OF NOV. 13, 19 

BP - euinar te Brunswick, Ga., Dixie 
Radio Inc. Req: 1550ke, lkw, D. 








WORLD FAMOUS 


MOHAWK MIDGETAPE PROFESSIONAL 500 


HIGH SPEED 
POCKET TAPE RECORDER 


Used by NBC — CBS | 


and numerous radio and TV 
stations, for recording 
in the field. 


Records anything it hears and | 


plays it right back in 


unbelievable broadcast quality. | 


Special built-in “VU Meter”. 


Weighs only 3 lbs. | 


THE PEER OF POCKET 
TAPE RECORDERS... 
MIDGETAPE IS 
AMERICAN MADE. 


“Science Fiction” accessories 
available for confidential 
recordings. 


For literature, or free demonstration 
in your office, write Dept. B. 


9 
TRANSIST oRIZ® 


TM se) | a - OD YY ae, 


business machines corp. 
brooklyn 
e manufacturers 
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'M IMPRESSED, KLM. NOW, HOW ARE THINGS INSIDE ? 


ee 


Friendly, that’s how. On the KLM DC-8, 
lights out? Here’s a comfortable eyesha 
pilot’s wings. Seen today’s paper, sir? A 
for people like you. And on the KLM Do 
quiet Dutch efficiency. 


RESERVE THE KLM DC-8 TO EUROPE NOW! Wing across the Atlantic at 600-mph speeds, with 
never a shake or a shimmy. It's the kind of flying that puts you in the perfect mood for 
Europe. Non-stop from New York starting in April. See your travel agent (profes- 
sionals plan better trips) or KLM Royal Dutch Airlines, THe WORLD'S FIRST AIRLINE 
OFFICES IN: ATLANTA, BEVERLY HILLS, BOSTON, CHICAGO, CINCINNATI, CLEVELAND, DAL 
ANGELES, MIAMI, MILWAUKEE, MINNEAPOLIS, NEW ORLEANS, NEW YORK CITY, PHILA., PI 
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it seems you’re the only one who matters. Want to catnap before 
de. Bring the kids with you? Bet they'll be proud of these junior 
nd how do you like your cocktails? KLM likes doing nice things 
uglas DC-8, every point of service is managed with thorough, 


‘e Yf 
KLM / 





te 


LAS, DENVER, DETROIT, HARTFORD, HOUSTON, INDIANAPOLIS, KANSAS CITY, LOS 
TTSBURGH, ST. LOUIS, SAN FRANCISCO, SEATTLE, SYRACUSE, WASHINGTON, D. ©. 


BROADCASTING, March 28, 1969 















an 
ho} 


ap’ 
Fif 
ific 


ies 


— 2 


, 


OS 


960 








OUR RESPECTS TO... 


Adam Young 


One morning 30 years ago a hopeful 
and enthusiastic Brooklyn lad of 17 
hopped the subway to Manhattan to 
apply for work at NBC, then at 711 
Fifth Ave. Adam Young’s chief qual- 
ification: unafraid of hard work. 

Now the president of the Adam 
Young station representative compan- 
ies, Mr. Young, born in Brooklyn Aug. 
22, 1913, had left school at 15 to work 
in his uncle’s grocery store. The depres- 
sion had sidelined his father, and with 
seven younger brothers and sisters at 
home he was determined on a better 
job. It was a momentous day in 1930 
when he returned home—hired as an 
NBC page. 

With this sense of urgency and a de- 
sire to get things done quickly to be 
ready for the next task—still his work 
philosophy—he moved on. In months 
he was captain of the page staff and 
also manager of the New Amsterdam 
Theatre Roof, where he worked over- 
time seven nights a week and where 
many of NBC’s top nighttime radio 
shows originated. Other NBC posts fol- 
lowed. After a little production experi- 
ence he was chosen to supervise the 
page and guide staffs when NBC moved 
to the RCA Building. 

Research @ After the move, Mr. 
Young shifted to the artists service bu- 
reau and then to the research depart- 
ment, where he spent three years. His 
flair for mathematics flourished with 
benefit of night school studies. He su- 
pervised some 20 people hired to carry 
out NBC’s first network area study. He 
also wrote sales pitches to persuade ac- 
counts to increase their station lineups. 

In 1937, with seven years of network 
radio experience to offer, Mr. Young 
was appointed radio director of Kiese- 
wetter Advertising Agency, New York, 
and worked on such accounts as Men- 
nen, Kaywoodie and Walgreen. He did 
radio research, bought all radio time, 
purchased talent and produced radio 
shows. In two years he moved on, be- 
coming a station rep salesman for Jo- 
seph Hershey McGillvra Inc., which 
tepresented both U.S. and Canadian 
Stations. Before leaving McGilivra in 
1944—to start his own rep company in 
November—he had become sales man- 
ager and ‘general manager. 

Starting as a specialist in Canadian 
radio stations and with the aid of one 
assistant—Joanne Scott, now his sec- 
tetary—Mr. Young opened shop on 
West 42nd Street as Adam J. Young Jr. 
Inc. (later his name was changed legal- 
ly to Adam Young). His first two sta- 
tion clierts were CFRB Toronto and 
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CKLW Windsor-Detroit, both current- 
ly represented by Young Canadian Ltd. 
Cautious ¢ He moved cautiously, 
using no razzle-dazzle techniques to 
attract clients, but realizing he had to 
prove his capabilities. He looked for 
“real tough-sell” radio stations which he 
felt he could build into good, saleable 
properties. The list of satisfied station 
operators grew. As their incomes rose, 
Mr. Young had to add people to meet 
demands for expanded service. 

Currently, Adam Young Inc. repre- 
sents 27 radio stations, while Young 
Television Corp., started 12 years ago, 
has a roster of 19 tv stations. Nine of 
the tv outlets were acquired in the past 
year. Stephen A. Machcinski, now vice 
president for radio, was Mr. Young’s 
first full-time tv salesman. Mr. Young 
is confident the tv business is just now 
beginning to hit its full stride, with the 
biggest growth yet to come. 

Mr. Young has felt in recent years 
that the tv networks should make more 
good time available to their affiliates for 
spot business. This corresponds with a 
proposal made earlier this month by 
Station Representatives Assn. (BROAD- 
CASTING, March 14). Mr. Young is a 
former president of SRA and was one 
of its founders. 

Young Specialty ¢ Research is the 
byword in the Young organization. 
“While research doesn’t replace sell- 
ing,’ Mr. Young admits, “it does pro- 
vide tools for the salesman. Media re- 
search practically runs agency media 
departments today,” he claims. A major 
research project was launched last fall 





Rep YOUNG 
His drive was built in 


t 
by Adam Young Inc., in- association 
with The Pulse Inc. Called “advertiser 
area” radio surveys and covering the 
Tulsa and Pittsburgh markets, the sur- 
veys used the help of 80 advertising 
agencies in determining the area of 
“maximum advertiser interest” for each. 
The Pulse reports (BROADCASTING, Dec. 
28, 1959) measured total radio audi- 
ence on week days ( 6 a.m. to 6 p.m.). 
During April Pulse will conduct in the 
Hartford, Conn., market a third “ad- 
vertiser area” study, with eight addi- 
tional advertising agencies participating. 

In the Young headquarters at 3 E. 
54th St., a newly expanded research 
department and a larger tv sales depart- 
ment have just been completed for 
greater efficiency and further develop- 
ment. Time-saving devices will speed 
billing and sales analysis will be han- 
dled by IBM electronic computers. 

Of more importance, on that date a 
new corporate entity enters the Young 
family. It’s Southern Advertising Rep- 
resentatives Inc., headquartered in At- 
lanta and managed by Hal Parks, pre- 
viously eastern sales manager of Young 
Television Corp. An SAR branch will 
open in New Orleans the same day 
headed by Charles E. Trainor, formerly 
head of Young’s Atlanta office. SAR 
will embrace a 15-state area, as both an 
autonomous unit and as the southern 
division of Adam Young’s radiq and 
tv companies. 


Time to Marry ¢ Before leaving NBC 
Adam Young found time to court, and 
marry on March 1, 1936, a Brooklyn 
girl named Margaret (Peggy) Kelly. 
Their children are Richard, 22, senior 
at Brown U.; Susan, 19, sophomore at 
Syracuse U.; Sharon, 16, junior in high 
school, and Vincent, 12, in grade 
school. The family lives in Forest Hills 
Gardens, Queens, and maintains a sum- 
mer home in Westhampton, L.I., where 
Mr. Young likes to play golf at West- 
hampton Country Club and enjoys 
boating, fishing and swimming. A new 
hobby is collecting antique guns, “but I 
have a lot more studying to do about 
them.” 

He has served on the board of Radio 
Advertising Bureau, is a member of the 
Men’s Club of Forest Hills, and is 
former chairman of the Community 
House teenagers’ center there. 

Mr. Young’s interest in youth ac- 
tivities goes back to the struggle of his 
own early years. His courage, respon- 
sibility and will to succeed during his 
youth qualified him for one of his 
proudest honors. In 1957 he was one of 
11 American men voted a “Horatio 
Alger Award” by the American Schools 
& Colleges Assn. Winners are selected 
by more than 3,000 campus leaders. 
The awards serve as reminders to 


young people that opportunities for 
thera still exist. 
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EDITORIALS 





Turning tables 


ROADCASTERS, it seems safe to say, haven’t had many 

opportunities for fun lately. They’ve been too busy 
warding off blows from government, print media and as- 
sorted critics who don’t watch television as much as they 
talk about it. But we venture that not many have failed to 
get an occasional lift by considering what pleasure they 
could have in doing unto their critics, from time to time, 
what their critics have been doing unto them. 

In a modified form this salutary exercise in reciprocity is 
now going to be given a trial. CBS has announced that its 
owned television stations will start carrying weekly reviews 
of print media (BROADCASTING, March 21), and we should be 
surprised if the idea doesn’t take hold and spread. We hope 
it does—provided that these commentaries are handled with 
thought and competence. 

Television certainly is the most thoroughly reviewed 
medium in the world, although “review” is too charitable a 
word for the biased fulminations that many newspapers 
and magazines have let loose at every phase of tv, from what 
it does to what it doesn’t do. Newspapers and magazines, on 
the other hand, are the least reviewed. All other major forms 
of entertainment, education and culture—books, motion 
pictures, theatre, music, ballet—are examined daily in the 
public prints. But there have been few attempts to appraise 
with regularity the performance of newspapers and maga- 
zines. CBS-owned WCBS New York did it on radio in the 
late 1940’s but that was the exception not the rule. 

This void is one which only television and radio can fill. 
Newspapers and magazines cannot be expected to do it— 
or to do a fair job if they should try. 

The void ought to be filled—but responsibly. Carping 
criticism and competitive knocks, for the sake of knocking, 
will be fruitless. We think CBS is on the right track: no 
“sophomoric criticism,” but rather an examination of whether 
the print media, through their selection of stories, display, 
attention to important world, national and community issues, 
etc., are themselves showing an awareness of the public 
interest. 

In this sort of evaluation, bias and distortion would be 
superfluous. An objective presentation of the truth will be 
enough to give the public a fresh perspective and perhaps, in 
time, even lead to some improvement in the print media. 


Somber but embattled 


HERE will be serious business in Chicago next week at 

the 28th annual convention of the NAB. Broadcasting is 
in deep trouble and broadcasters know it. The advance reg- 
istration is the biggest ever. 

It will be a somber convention. There isn’t much to shout 
about. NAB has lost its president and chairman. Harold E. 
Fellows had given everything he had to the job. 

In the year that has elapsed since the last convention, 
broadcasters have been pilloried by Congress, by the com- 
petitive press and by the intellectual minorities. Both the 
FCC and the FTC have been forced, by these pressures, to go 
far beyond their normal intent in showing that they mean 
business. An FCC chairman, John C. Doerfer, gave up the 
ghost because of circumstances which, in any other political 
climate, would have resulted in a slap on the wrist. 

If ever broadcasters needed solidarity and a singleness 
of purpose, it is now. Like it or not, they are in a fight that 
isn’t apt to end any time soon. The faint-hearted, or those 
interested only in a maximum return on their investments, 
do not belong. 

How to fight back is the job of the stronger elements. A 
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committee of three respected broadcasters is functioning as 
an NAB policy group during the vacancy in the presidency, 
A thoroughly representative committee of eight has the as- 
signment of selecting a successor or successors to Mr. Fel- 
lows. These committees will meet during the convention to 
chart a course of action to be recommended to the joint 
board of directors. 

In Clair McCollough, G. Richard Shafto and Merrill 
Lindsay broadcasters have working for them during this 
emergency a regency of capable men. They are giving 
voluntarily of their time and energy to direct the sizeable 
headquarters in Washington until new permanent leadership 
takes over. 

The natural impulse is to select a new president—or pos- 
sibly two new executives—as quickly as possible. The policy 
committee would like to be relieved soon. The woods are 
full of candidates. But the stakes are too great to make any 
mistake now. It would be far better to canvass the field 
thoroughly—until after the November elections if need be— 
than risk less than an optimum appointment. 

For several years we have urged a streamlined reorganiza- 
tion of the NAB more in keeping with the evolution of the 
broadcast media. We have envisioned the NAB as an um- 
brella over the various trade groups with its area of authority 
to cover broad public policy, legislation and nationwide 
public relations—a sort of federation of broadcasters. 

We haven’t changed our view, but at this crucial stage 
there must be business as usual to cope with unusual prob- 
lems. The NAB organization must keep functioning with 
least possible dislocation until a new full-time leadership 
takes over. The new man at the top certainly will have ideas 
about reorganization. 

There have been no changes in the NAB structure since 
the 1951 reorganization when Mr. Fellows assumed the 
helm. Since then television has developed miraculously, 
and the whole face of radio has changed. In the past few 
months, television has undergone severe alterations in pro- 
gramming and business methods because of congressional 
investigations, abetted by a tidal wave of press criticism 
engendered by competitive motives. 

Broadcasters have one great advantage, if they will use it 
wisely. They provide indispensable public services in both 
television and radio. The public, as every unbiased measure- 
ment has shown, is for them—and for the American free 
enterprise. system. Broadcasters can ‘demonstrate their 
strength in Chicago next week by their determination to fight 
to defend their free estate. 
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Drawn for BROADCASTING by Sid Hix 
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When KSTP-TV says 
"Go OUT AND BUY IT’”’... 


people 
go out 


buyin $MOW 


MINNEAPOLIS - ST. PAUL 
100,000 WATTS NBC 


tolevisiow 







Represented by 





A GOLO SEAL STATION 
id Hix The Original Station Representative 


1960 








GOING! GOING! ¢GoING! 
NOW! BASEBALL'S GREATEST “LONG BALL” HITTERS GRABBED BY: CONSOLIDATED CIGAR in Green Bay, Mil- 
TO BAT FOR YOU! BEER in Albany, Ga, INTERNATIONAL HARVESTER CO.. in 

in any, Ga., hb 

ete) . Savannah, acauuinnes. Tampa-St. Petersburg, STAGGS-BILT 
HOMES in Phoenix, JOHN LABATT, LTD., OF CANADA in 


Buffalo, Rochester, Erie, Watertown ... and many others! 
SNAPPED UP BY: WALB-TV, Albany, Ga., WBAL-TV, Baiti- 7 
more, WLW-T, Cincinnati, WSAZ-TV, Huntington-Charleston, 
WLW-C, Columbus, O., WLW-D, Dayton, WLW-I, Indianapoiis, 


KPLC-TV, Lake Charles, WCCO-TV, Minneapolis, WAVY-TV, Nor- 
folk, WJAR-TV, Providence, WROC-TV, Rochester, WDAU-TV, 


Scranton-Wilkes Barre, WSJV-TV, South Bend-Elkhart, WICS-TV, 
Springfield, Ill., KFSD-TV, San Diego, WEEK-TV, Peoria, KLIX-TV, 
Idaho Falls, WLUC-TV, Marquette, Mich., WAGA-TV, Atlanta, 
KTVE, El Dorado-Monroe, La., WSVA-TV, Harrisonburg, Va. 


WJAC-TV, Johnstown, Pa., WLOF-TV, Oriando, KETV, Omaha, 
| Evansville, KTVH, Wichita-Hutchinson-Great Ben’, 
KTVE, Ft. Smith, Ark., WTVY, Tampa-St. Petersburg, WREX.- 


HANK AARON ea 
FRANKIE ROBINSON dials 
ROCKY COLAVITO 
DUKE SNIDER 
GUS TRIANDOS 
EDDIE MATHEWS 


and many others star gerscntthientaal™ 

~ for you in the be SWING ee Bag iy CES! 

. ; . Al te te a 
' We beligne” Aaggnt Size DERBY”’ will be 
the big auger oZ mer of 1960! Your 
ratings wil gow”. .. Up .. . UP as you 
profit fromfie powerful new program 
conceptthat captures all the drama and 
excitement of America’s National Game! 













The new power 
in TV programs 


AT THE 


NAB CONVENTION..... APRIL 3-6 


VISIT ZIV-UA’s HOSPITALITY SUITE 


2300 « HOTEL CONRAD HILTON e CHICAGO ZIV-UNITED ARTISTS ¥ 


488 Madison Ave., New Yorx 22, 
DISCOVER HOW TO GET WINTER 


‘PROFITS IN THE SUMMER MONTHS! 


others! 


, Baiti- 


ichmond 5 
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